
 

The Wainhouse Research Bulletin 

NEWS AND VIEWS ON REAL-TIME UNIFIED COMMUNICATIONS 
As always, please feel free to forward this newsletter to your colleagues.  To be added to our 
FREE automated email distribution list, simply visit www.wainhouse.com/bulletin.  

 Andrew W. Davis, andrewwd@wainhouse.com   

Videoconferencing Industry Statistics:  Q3-2007 
Q2-07 videoconferencing industry  
statistics indicated torrid growth;  
the Q3 numbers for the most part 
are even more torrid. With the 
exception of video infrastructure 
numbers, growth was solid across 
all geographies and all product 

segments.  The full details of the quarter are available in our Videoconferencing SpotCheck 
report; subscriptions are for a calendar year and include four quarterly reports with the Q4 
report also adding an annual summary.  To see a sample of a complete report (Q1-2007; 
includes an order form), click here to download the pdf

 Q3-06 Q2-07 Q3-07 Seq 
Growth

Annual 
Growth

Seq 
Growth 
last Q 

Annual 
Growth 
last Q 

Total Group Rev. $209.8 $262.3 $294.2 12.2% 40.2% 5.0% 34.1% 
Total Group Units 42,757 49,043 54,140 10.4% 26.6% 0.3% 25.5% 

Infrastructure Rev. $66 $76 $77 0.9% 16.1% 11.1% 42.9% 
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Group Unit Shipments in Japan
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News in Brief 
 We just signed up for the beta test of PerfectMeetings, a new service being launched by 

videoconferencing experts Applied Global Technologies (AGT).  PerfectMeetings comes at the 
whole challenge of desktop conferencing from a different perspective – building communities 
with an ad-hoc meeting tool that support voice, video, chat, and data collaboration accessed via 

a portal (dubbed Together+) that customers use to enter meetings, post video recordings for the 
group, upload/download information, initiate streams, and invite outside H.323 and H.320 
systems via  a hosting zone.  Internally, AGT has logged over 600,000 minutes on its own 
system, and we are told that over 90 companies have beat WR in signing up for the beta 
program.  If the key to desktop collaboration is providing a truly ad-hoc service rather than a 
product, then PerfectMeetings, whose final pricing is still to be determined, could be the 
weapon to turn AGT into a next-gen conferencing service provider powerhouse.  We haven’t 
seen CEO Mike Valletutti this excited since the last space shuttle launch.   

 IBM shipped Lotus Sametime 8 and their new product for SMB, Lotus Sametime Entry ($20 
per user). As covered when it was announced in WRB Vol 8 #28, Entry is a secure, on-premise 
alternative to public IM services.  Users will benefit from encrypted, authenticated, and proven 
business-ready IM.  Sametime Entry supports multiple server and operating systems and does 
not lock an organization into a single proprietary operating system or directory, nor does it 
require desktop and server upgrades. Lotus Sametime Entry is also designed to integrate with a 
variety of business applications, such as portals, word processing documents or email through 
Microsoft Outlook. Sametime 8 is a rich application, delivering presence, IM, VoIP, Web and 
videoconferencing capabilities, mobile client support, interoperability with public IM networks 
and a model for custom application plug-ins. 

 Three new WR Survey Briefs describe the current state of using web 
conferencing for team collaboration, training, and sales.  Sponsored 
by Citrix Online, these briefs present the results of three surveys of 
1,500 (collaboration), 450 (training), and 1,000 (sales and 
marketing) professionals on the benefits of web conferencing for 
applications like product development, training, and lead generation.  
The survey briefs: Collaboration with Teams and Partners, The 
Agile Trainer, and Scalable Sales and Marketing are available at 
www.wainhouse.com/whitepapers.  

 Mirial (formerly Dylogic) and BCS Global are partnering to 
integrate the latest releases of Mirial advanced video collaboration 
applications, such as Mirial Softphone, MCS and PSE Video Answering Machine, into the BCS 
Global boardroom quality Virtual Presence service and its PC and laptop based iView video 
collaboration applications. 
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 Compunetix’s CONTEX Summit Media Processor has completed testing for the Sonus 
Interoperability Certification Program at the University of New Hampshire InterOp Lab. The 
testing is designed to encourage  interoperability in multivendor SIP and VoIP networks. 

http://www.wainhouse.com/whitepapers�
http://www.wainhouse.com/bulletin/archives08.html#28
http://www.wainhouse.com/whitepapers


 Whaleback Systems is introducing OrcaMeeting (you got to love these names), a flat rate, 
unlimited usage audio and web conferencing service for SMB customers.  This is a new 
business model.  OrcaMeeting is available in five or ten seat bundles (starting at $50/month) as 
a standalone web and audio conferencing service or as an integrated solution with Whaleback’s 
CrystalBlue Voice service. As a managed service, OrcaMeeting is deployed by a Whaleback 
channel partner and centrally managed via the Whaleback Network Operations Center. Each 
conferencing seat features unlimited use and is provided a special Personal Identification 
Number (PIN) that can be assigned to individuals or shared among groups. For example, an 
organization could have a single PIN that is shared by a department, such as sales or marketing. 

 

Conferencing & Collaboration Event Calendar 

WHEN & WHERE WHAT & WHO 
5 December, Basel, Switzerland Point Nine User Forum hosted by Novartis 
14-15 January, Edinburgh Point Nine User Forum with AMI Consortium 
14 February, Canary Wharf, London IP Video Expo (AV in the City) 
26 February, 2008:  London,  
New York, Boston, Washington D.C., 
Atlanta, and Amsterdam 

Point Nine User Forum via multipoint telepresence session, 
hosted by Cisco. 

8-10 April, 2008, Berlin, Germany Wainhouse Research Collaboration Summit 
July 16-18, 2008, Boston, MA Wainhouse Research Collaboration Summit 

Point Nine Update  Richard Norris, richard@wainhouse.com 
We have several interesting Point Nine User Forum meetings 
coming up in the next few weeks. 
Point Nine User Forum, Europe: Unified Communications 
The European edition of the Philadelphia meeting on Unified 
Communications is to be hosted by Novartis at their HQ in Basel on 
5-December. Visit www.wainhouse.com/point9 for details.  
Point Nine and AMI  
Point Nine is kicking off the New Year in Europe with a unique event in Edinburgh that is 
being hosted by our friends at the AMI Consortium. This meeting will focus on existing and 
future meeting technologies developed by AMI partners to optimise the effectiveness of 
meetings and human interaction. The cornerstone of this event are six interactive 
demonstrations of AMI core enabling technologies. Participants will meet with the scientists 
and see first-hand the latest advances in meeting capture technologies, unconstrained speech-to-
text, vision processing and keyword spotting. The event is 15-January with a kick-off dinner 
14-January. Details here. 
Point Nine via Telepresence 
We have reserved six telepresence suites courtesy of Cisco and will use these 26-February to 
host a half day Point Nine session with the topic Telepresence: Can you speed business 
processes and reduce your carbon footprint? If you can make it to Boston, New York, Atlanta, 
Washington DC, London, or Amsterdam contact Richard Norris to reserve your place.  Save 
time, save money, save carbon and come by video!  These sessions are definitely capacity 
limited, so reserve your place early.  Starting time will be 8:00 in the North American time zone 
and 13:00 and 14:00 in London and Amsterdam respectively.  Contact Richard if you would 
like to sponsor this very unusual session demonstrating the power of telepresence in sales, 
marketing, HR, and other business processes. 
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One on One with Telepresence Technology CEO Duffie White 
In our continuing quest to understand the magic of telepresence, I traveled recently to 
Dallas, Texas, home of Telepresence Technology and multimedia engineering guru 
Duffie White.  Duffie has been dabbling in telepresence and visual effects since his 
days at the Rhode Island School of Design and has covered a lot of ground both in the 
USA and in the UK.  
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WRB:   Telepresence is a relatively new field that is receiving lots of media attention.  
Is TelePresence Tech a new start-up to catch the wave of publicity? 
DW:  Actually TelePresence Tech was established in 2004 prior to the announcements 
in 2006 by HP and Cisco.  We are pleased that they have brought their marketing 

power to bring greater public awareness for telepresence.  Actually my work in the field of 
three-dimensional communications, which is really the precursor to telepresence, began in the 
1970's.  In the 1980's I was working with beamsplitters to expand beyond the fundamental 
principles of eye contact with life-size images of people.  This technology was in the public 
domain, published in 1983 in “Media for Interactive Communication” by Rudy Bretz.  My 
development work lead to the display and interaction with life-size people appearing within a 
three dimensional setting.  Patents filed in 1995 and 1999  introduced 3D TelePresence.  
Applications of my inventions were featured on the Today Show in 2000 and articles appeared 
in TIME, Fortune, the Wall Street Journal, the New York Times, The Times, and dozens of 
international publications.  So, none of this is really new; and I’m not catching any waves. 
WRB: How does the TelePresence Tech format of 3D TelePresence compare to the 
telepresence rooms by the large players in this field? 
DW:  The three-screen format of other vendors displays participants at life-size with cameras 
positioned to achieve near eye contact.  However, the images appear on flat screens.  The 
format used by TelePresence Tech displays the life-size participants within a three dimensional 
setting with measurable physical depth between the participants and the visible backdrop.  This 
effect combined with eye contact accurately aligned at eye level achieves a superior 
communications experience.  

 
Left to right:  Andrew, Duffie White of Telepresence Tech (TPT), and Rich DiBrino of Advances in Technology, 

an integrator applying TPT products in telemedicine.  This image was taken from the REMOTE side 
 of a videoconference using a large TPT display system and a Sony HG90 high-definition codec.  

 Despite what it looks like, we were NOT there; we were in a different room from the photographer! 



WRB:  Is your 3D TelePresence different from the 
DVE Telepresence? 
DW:  Yes. The DVE products are based on the 
reflection of an image like a teleprompter commonly 
used in television production.  A two way mirror or 
beamsplitter is used to reflect an image displayed on 
a screen while a camera views through the semi-
reflective mirror.  These beamsplitters typically 
reflect 30% of the light and allow close to 70% to 
pass through.  In this arrangement the customer 
views the reflected image, which is only 30% of the 
original brightness.  The patented TelePresence Tech 
configuration allows the customer to view the 
displayed image directly at a full 70% of the original 
brightness for an image that is over twice as bright 
and free of aberrations caused by a mirror image. 

The Wainhouse Research Bulletin would 
like you to join us in thanking our 

 2007 sponsors who help keep  
distribution of the WRB free: 

Aethra RADVISION  

AGT SPL  

Codian Sonic Foundry  

Compunetix Sony  

GlobalMedia Symetria  

HaiVision Talk & Vision  

Huawei TANDBERG  

inSORS Visual Nexus  

LifeSize VTEL  

Premiere 
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WRB:  Are you competing with the other video 
conference and telepresence companies? 
DW:  We are not competing with them, in fact we 
are supporting them.  We do not manufacture codecs and we recommend our customers to 
purchase codecs from Polycom, Tandberg, LifeSize, Sony, Aethra and Haivision.  Also, we do 
not produce or manage three screen telepresence rooms and can support Cisco, HP, Polycom, 
Teliris and Telanetix with 3D TelePresence lecterns, kiosks and workstations to expand their 
telepresence networks and services. 

York Telecom  
The fine print: Sponsorship of the WR Bulletin in 

no way implies that our sponsors endorse the 
opinions expressed in the WRB. Nor does it 

imply that the Bulletin endorses their products or 
services. We remain an equal opportunity critic. 

WRB:  Why would a customer use a 3D TelePresence solution rather than any of the standard 
videoconferencing or other telepresence formats? 
DW:  In many applications the existing videoconferencing and telepresence formats meet the 
needs of customers.  However, there are some applications where real eye contact and the 
greater sense of presence of physically being in the room are essential.   In particular, several 
banks have found that the display of a remote banker on a flat screen without true eye contact 
has proven to be unacceptable to their customers.  However, they have had excellent acceptance 
of personal banking using 3D TelePresence.  Also, remote medical consultation and tele-
psychiatry has been received positively due to the natural sense of presence.  In addition 
telepresence reception desks and customer support desks are effective in many locations.  We 
have installed TelePresence Tech systems in operation in 15 countries around the world and the 
adoption of 3D TelePresence as the optimal telepresence format is increasing rapidly. 
Editors Note:  We believe the role of eye contact in providing a “pleasing” videoconferencing 
experience has been largely overlooked.  When sitting close to the video display, as would be 
the case in a banking kiosk or a tele-psychiatry station (and unlike the typical conference room 
setup) eye contact plays an even more important role in establishing trust and creating a 
“natural” communications experience.   

WR’s on-line content subscription service 
that provides individualized  

in-depth information and analysis  
on conferencing and collaboration 

 
 

Visit www.wrplatinum.com 

 

© 2007 Wainhouse Research 34 Duck Hill, Duxbury, MA 02332 USA   Tel +1 617.975.0297 
Email to: editor@wainhouse.com  PR to: news@wainhouse.com Free subscriptions: www.wainhouse.com 

http://www.wainhouse.com/redirect/redirect.cfm?page=www.aethra.com
http://www.wainhouse.com/redirect/redirect.cfm?page=www.radvision.com
http://www.wainhouse.com/redirect/redirect.cfm?page=www.appliedglobal.com
http://www.wainhouse.com/redirect/redirect.cfm?page=www.splis.com
http://www.wainhouse.com/redirect/redirect.cfm?page=www.codian.com
http://www.wainhouse.com/redirect/redirect.cfm?page=www.sonicfoundry.com
http://www.wainhouse.com/redirect/redirect.cfm?page=www.compunetix.com
http://www.wainhouse.com/redirect/redirect.cfm?page=www.sony.com/videoconference
http://www.wainhouse.com/redirect/redirect.cfm?page=www.globalmedia.com
http://www.wainhouse.com/redirect/redirect.cfm?page=www.symetria.com
http://www.wainhouse.com/redirect/redirect.cfm?page=www.haivision.com
http://www.wainhouse.com/redirect/redirect.cfm?page=www.videoconference.nl
http://www.wainhouse.com/redirect/redirect.cfm?page=www.huawei.com
http://www.wainhouse.com/redirect/redirect.cfm?page=www.tandberg.net
http://www.wainhouse.com/redirect/redirect.cfm?page=www.insors.com
http://www.wainhouse.com/redirect/redirect.cfm?page=www.visualnexus.com
http://www.wainhouse.com/redirect/redirect.cfm?page=www.lifesize.com
http://www.wainhouse.com/redirect/redirect.cfm?page=www.vtel.com
http://www.wainhouse.com/redirect/redirect.cfm?page=www.premiereglobal.com
http://www.wainhouse.com/redirect/redirect.cfm?page=www.yorktel.com
http://www.wainhouse.com/bulletin/sponsorship.html
http://www.wrplatinum.com/
mailto:editor@wainhouse.com
mailto:news@wainhouse.com
http://www.wainhouse.com/bulletin

	The Wainhouse Research Bulletin

